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Summary. In the last decade, the vlogging or videoblogging
discourse gained a significant influence on the public opinion.
Vlogs cover different topics, including social, political,
cultural sphere, etc. Unlike officially recognized journalists,
vloggers are not responsible for the credibility of their posts.
The language of Arabic video blogs reflects the linguistic
and sociocultural attitudes of speakers towards their verbal
self-expression in the online communication. As Russia’s
aggression against Ukraine affected the online discourse
globally, including the Arabic content, it requires an in-depth
investigation. This study deals with linguistic, sociolinguistic,
and pragmatic peculiarities of the Egyptian vlogging discourse,
in particular, based on the materials of vlogs “Mada law”
(“What if”, over 2 million followers) and “Salam Katanani”
(over 500,000 followers).

Bothvlogs are oriented over the informative and entertaining
materials about history, psychology, human body, social
problems, and so forth. In the given vlogs, the content
creators perform the identity of a young educated Egyptian
woman. Their language code involves Egyptian Arabic, MSA,
youth slang, with the frequent insertion of English words
or the full switching to English. In videos posted between
January and June of 2022, we observed the topics of outcomes
of a possible nuclear blast, nuclear war, biological weapon
use, etc. The Russian war against Ukraine was mentioned only
once in the hypothetical scenario before it actually happened.
Then, neither Ukraine, nor Russian actions were mentioned in
the studied materials. It is noted that both vloggers preserve
the positive emotional expressivity (with verbal and non-
verbal means) in the investigated content to create a positive
perception of their performance.

Key words: Arabic language, Egyptian vlogging, online
discourse, Russia’s war against Ukraine, youth slang.

Formulation of the problem. In the last decade, the vlog-
ging or videoblogging discourse gained a significant influence on
the public opinion. A video blog is a video record of news, opinions,
experiences shared on the social media platforms. Vlogs cover dif-
ferent topics, including social, political, cultural sphere, etc.

Vlogs commonly address recent news, other entertainment,
educational, political, comic-ironic content on the social media. The
mass trend now is the combination of information and entertain-
ment or knowledge and entertainment in the vlogs [1, p. 89].

Vlogging inherited the ability of other media genres to remind
people of what they have already known, thought and experienced.
It also helps bridge the gap between I and You, point to the unity
of We, generate empathy or provocatively play on the otherness
[1, p. 88]. For that reason, vlogging has become popular among
ordinary online users, as well as among politicians, professional

journalists, and others. Blogs and vlogs designed for a mass audi-
ence, in turn, can be divided into professional journalistic and ama-
teur [2, p. 120].

Despite the fact that vlogs contain some features of mass media,
it is difficult to classify them as the traditional media [2, p. 120].
Their specific traits involve the amateur nature, the frequent use
of network slang, and more importantly, vlogging is not subject
to legislation. Thus, the information spread by vloggers requires
the discernment from its recipients.

Being at the crossroads of media, mass media, art, and the enter-
tainment industry, video blogging discourse contains unique lan-
guage features as this kind of communication reflects a complex
type of the online user identity.

The emergence of new media, which cannot be fully covered by
the censorship to this day, led to the active use of colloquial Arabic
varieties in the online discourse. Arabic online discourse enabled
the sociolinguistic research of various aspects of the Arabic lan-
guage, as colloquial varieties are de facto not included in the official
register. In addition, the use of these varieties reflects the naturally
developing language under the influence of the Internet technolo-
gies. In the Arab social media language, we observe a multitude
of linguistic and sociocultural attitudes of speakers towards their
verbal self-expression [3, p. 133].

Egypt is one of the biggest Arab countries with the population
of over 100 million people and the significant social media impact'.
The Egyptian media content is popular all over the Arab world,
and the exact origins of all followers of a particular blogger are
difficult to be defined given the diversity of nationalities participat-
ing in the online communication. It is assumed that the analysed
materials are addressed to all Arabic speaking recipients. Hence,
the influence of these vlogs on the public opinion can be consid-
erable. Given the fact that the effect of Russian aggression against
Ukraine on the Arabic online discourse is currently understudied,
this topic sparks a particular interest for the investigation of linguis-
tic, sociolinguistic, pragmatic, and other features of the Egyptian
vlogging.

Analysis of recent research and publications. Recent studies
on the Arab vlogging refer to the sociolinguistic, pragmatic, dis-
cursive and other interdisciplinary aspects of this phenomenon. For
instance, B. 1. Ghasani and E. A. Umami (2021) analysing the code
switching and code mixing in Arabic vlogs argue that the switch-
ing was used for particular purposes, such as to preserve the cas-
ualness of communication or to obtain the “right” expressivity,

' Over 50 million Egyptians use different social media platforms, according to
the 2022 statistics. URL: https://datareportal.com/reports/digital-2022-egypt (Last accessed
27.08.2023).
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and so forth [4]. Z. Q. Al-Oraibi and Z. F. Himood in the paper
“Codeswitching in Social Media Influencers' Speech: "Iraqi You-
tubers": A Case Study” (2022) indicated that code switching occurs
more frequently in the female discourse than in the male one. Code
switching serves to persuade the audience, to show the vlogger’s
knowledge, to show off, etc. [5]. The results of the provided studies
are relevant for the herein research since we observe multiple cases
of switching from Arabic to English.

On the other hand, E. Moussa investigated various elements
of the Egyptian online influencer identity. Interestingly, the results
of this study indicate that the motive of self-representing was to
deliver a specific message to the audience. For instance, if a viogger
mainly posts the entertaining content he or she can “hide” some idea
“between the lines” [6, p. 137].

Even though the language of vlogging is actively investigated in
the Arab world and beyond, the problem of impact of Russia’s war
against Ukraine on the Egyptian online discourse requires a special
attention of scholars from different areas, including linguistics.

The purpose of the article. Russia’s aggression against
Ukraine affected the online discourse globally, including the Arab
content. Even before the invasion, this topic was actively dis-
cussed in the media. The online discourse has been influenced
by the manipulative narratives of Russian propaganda. Hence, it
requires an in-depth interdisciplinary analysis. The purpose of this
investigation is to determine the impact of the Russian aggres-
sion against Ukraine on the Egyptian vlogging discourse (in par-
ticular, on the materials of female vlogs “Mada law” and “Salam
Katanani”) given its linguistic, sociolinguistic, and pragmatic
peculiarities.

In order to achieve this goal, we set the following tasks:

- to consider the extralinguistic features of vlogs (channel
of transmission, preferable themes, etc.);

- to determine linguistic and sociolinguistic peculiarities
of their language code;

— to analyse verbal and non-verbal means of the emotional
expressivity;

— to define the vlogger’s communicative goals afforded through
the video posts about war.

The main material of the study. “Mada law” channel (“What
if”) has over 2 million followers on Facebook and Youtube. Its
creator, Eman Sobhy, represents the generation “Zoomers”. This
vlog can be considered professional. It is designed for the purposes
of both entertainment and knowledge. Eman Sobhy creates videos
regrading various hypothetic situations about the Arab and world
history, society, culture, etc.

On the other hand, Salam Katanani is a representative
of the generation “Millennials”, This professional blog has about
500,000 followers on Facebook and Youtube. Salam Katanani’s
vlogs are aimed at sharing scientific facts, raising awareness about
the scientifically proven information. Similar to the channel “Mada
law”, her content is designed as the entertaining series. The crea-
tor dispels myths, talks about facts, discusses stereotypes, etc. The
popular themes of Salam Katanani’s vlogs concern human body,
psychology, society, history, culture, etc.

The language code of online vlogging is diverse. Vloggers tend
to utilize multiple Arabic varieties including youth slang (when
appealing to the audience, showing the identity of a young Egyp-
tian, stressing ‘we’), Egyptian Arabic (predominantly), MSA (in
quotes, and for the additional expressivity). Also, we frequently

observe the code switching from Arabic to English or other lan-
guages occasionally.

Russia’s aggression against Ukraine undoubtedly affected
the Egyptian vloggers” discourse, since the topic of war was
raised several times in their content. The pre-war themes reflect
the increasing concern in the Arab society. In Eman Sobhy’s vlog,
there were posted videos with the following plots:

— mada law amrika mahtallat$ al-‘iraq “What if America had
not occupied Iraq”

— mada law intahat il-harb fi l-yaman “What if the war in
Yemen ended”

— mada law biitin a‘lana I-harb ‘ala dikraniya “What if putin
declared war against Ukraine”

Itis evident, thatonly one post directly addressed the approaching
war (mada law biitin a‘lana l-harb ‘ala iikraniya “What if putin
declared war against Ukraine™) [7]. It should be noted that the topic
of military conflicts was not among the frequently discussed
subjects in the content of “Mada law” series. However, vloggers
mostly refer to the wars in the Arab region since this topic is more
relevant for the Arab society.

In the first months after the Russian invasion, both vloggers
discuss the possible outcomes of a nuclear war, the consequences
of war zone expansion, and other existential threats for
the humankind. Their posts cover such topics:

— al-asliha al-biyiilijiyya “Biological weapon” [§];

— stnaryi I-harb in-nawawiyy “Nuclear war scenario”;

— mada law hasala l-infigar an-nawawiyy “What if a nuclear
blast happened” [9];

— mada law al-‘iraq maharabat§ al-kuweit “What if Iraq had not
invaded Iraq”;

— mada law al-harb al-‘alamiyya at-taniya mahasalat§ “What if
the WWII had not happened”;

— mada law al-harb al-‘alamiyya at-talita “What if the third
world war...” [10].

Interestingly, both creators avoid discussing Russia’s war
against Ukraine or Ukraine itself. War crimes are never mentioned
as well. Vloggers also avoided the expression of their personal opin-
ions.

From a pragmatic point of view, the analysed video content ena-
bled the achievement of the following goals:

— sharing information with the followers;

— raising awareness on the subject of military conflicts
and weapons;

— reducing the stress caused by the unpredictable outcomes
of war;

— appealing to the humanity;

— attracting more followers or positive reactions from the old
ones, etc.

In the studied materials we discovered the implicit attitudes
toward Russia’s war against Ukraine.

1) “Hidden fear” attitude towards Russia

Talking about the biggest nuclear arsenal in the world, Salam
Katanani uses a hyperbolized expression cuisss: Uss tgsabe N
... the one who has it is our dear friend putin’ [10]. The latter is
accompanied with a humorous videoclip of putin repeating the well-
known Russian word xopommo [haraso] “good / well”.

Similarly, Eman Sobhi uses this lexeme haraso describing
the outcomes of a nuclear blast: awa sy ol s “kharasho (good),
Abu Hmid[9]. If Salam Katanini’s use of the mentioned lexical unit
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was afforded by the humorous goal, Eman Sobhi’s case indicates
to the desire of “softening” of communication, creating a friendly
ambience in the face of a hidden threat of a nuclear war.

2) Passive aggressive narrative elements in the description
of Ukrainians:

Ohlsall by Asa dial s Sl Sl e g8 coa

Gl sy o) ey o sd | adle Ay 08 AL W8 g 68

8 _naniall 4 5ed ouiing O Ji5 Aigae (31 430 Gl amas

SS9 T10]

“What happens if russia starts a nuclear war against Ukraine?
Let me take you on a tour. A Ukrainian is waking up happy with
his white skin and blue eyes and before he could drink his civilised
coffee a nuclear bomb falls down on him...”

The above phrase sa‘id bi-bayad basrati-h wa zaraq ‘uyiini-h
“happy with his white skin and blue eyes” reflects the narrative
spread in the social media as a reaction to the unequal treatment
which Arab refugees faced in comparison with Ukrainians crossing
the European Union borders.

3) Repeating the Russian narrative about “one nation”:

[7] cslall o3 Aualiallyg o jidia oy 5 3an) 5 38 5 a5 o
Loy WSl o) Jsin (i

‘putin says Ukraine and Russia are one nation, one culture, they
have common history, and, by the way, that is true’

Discussing the reasons for the upcoming Russian invasion
of Ukraine, Eman Sobhy not only quoted Putin’s pre-war pseudo-
historical statements but also added the “confirmation” with
the words wa bi-l-munasaba da l-ha’T’iy “and, by the way, that
is true”. The vlogger did not provide any facts as if the latter was
a generally recognized truth.

4) Calling for peace (implicitly) [9]:

a5 S ya 4 LIS “We all are in the same boat”

Contll s say 5 33 milainn y o yall gitins

“The war will end and the leaders will shake hands. The ordi-
nary people are those who die.”

Indirectly expressed sympathy with the victim of military
aggression, i.e. Ukraine, reflects a hidden call for the peace talks.
Additionally, this attitude demonstrates that Ukraine is considered
a part of the western political games, not an independent actor.
M. Darvish’s quote is utilized to emphasize the philosophical value
of message provided in the video.

5) Showing small countries as victims of “big power” [9]:

Leallns 3iad (lile Lala B pguall Jgall paiiieddy 3 sl gal)

“Big countries always use small countries to achieve their
own interests”

The abovementioned positions are interconnected in
the studied vlogs. They mirrored Russian propaganda narrative
about the confrontation between Russia and the collective west.

Since both vloggers are oriented over the entertaining content,
they tend to preserve positive emotional expressivity in their
discourse even concerning such serious topics as wars, conflicts,
weapons, etc. We observe the use of various verbal and non-verbal
tools of emotional expressivity, such as sarcasm, hyperboles,
metaphors, unexpected switching to English or the insertion
of loanwords, and other. For instance, a sarcastic comment can be
accompanied with a certain intonation:

[10] A4S 50 st 3 €13 Ll 5y i) am

“As you like. And what do you think we like? Exaaactly.
We destroy entire cities”. A special stress on the word bi-z-zabt
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“exactly” helps emphasize the previous comment. Another
example is represented with the aphoristic expression wa min
al-hubb ma qatal “love can kill”. It was used by Eman Sobhy to
describe the possible outcome of Putin’s threats to stop the NATO’s
expansion;

“putin loves Ukraine, and love can kill” [7] J3& La qualdl a9

Ll S ) g (i 0

Since both content creators frequently spoke the youth slang,
they tended to use English loanwords or switched to English. For
instance: — s > ¢ sl N Jual 58

al-very very bad news — “we are reaching the worst part -
a very very bad news”; ~/ unique feature “the main unique
feature”, al-secret ingredient s>V O\S “pox was the secret
ingredient”, and other. We also mentioned the insertion of a Rus-
sian lexeme harasé “well” that serves as an additional tool creating
the positive expressivity of the message for the Arab recipients.

Conclusions. The results of the herein research showed
that the studied Egyptian vlogging discourse was affected by
the news of Russia’s invasion of Ukraine as vloggers raised the topic
of existential threats, such as the danger of nuclear and biological
weapon, the potential world war, etc. The Russian war against
Ukraine was directly addressed only once in the hypothetical
context. However, neither Ukraine nor Russia’s actions were
directly discussed after the invasion. It is noted as well, that Russian
propaganda narratives are implicitly reflected in the analysed
materials. From the sociolinguistic perspective, content creators
mainly utilized the spoken variety of Arabic (the youth slang)
and English. Vloggers also preserved the positive expressivity
of their speech in order to maintain the entertaining element of their
content and to avoid the negative influence on the follower’s
opinion.

This study implies the further research of the sociolinguistic
aspects of Arabic online discourse, including code-switching in
the informal communication, as well as changes in Arabic under
the influence of youth slang, contacts with English and French;
determining trends in the development of the Arabic language
varieties, etc.
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Kyuepenko A. O. Bnoius Bilinu pocii nporn Ykpainu
HA €TUNETChbKMiIl aucKypc BizeoOsoriB (Ha Marepiajax
BJIoriB “Mada law” Ta “Canaam Karanani”)

AHoTanifg. B ocraHHe IECATHIITTS IUCKYpPC BIIOTIB
abo BinmeoOnorie HaOyB 3HAYHOTO BIUIMBY Ha TPOMAJICHKY
JyMKy. BJIOTH OXOIUTIOIOTH Pi3HOMaHITHI TEMH, B TOMY YHCII
colliaibHI, TMONITHYHI, KyIbTypHi Tomo. Ha BimMmiHy Bix
odiliiHO BU3HAHUX JKYpHAJICTIB, BilcOOIOrepH HE HECYTh
BiJITIOBIIaJILHOCTI 3a JIOCTOBIPHICTB CBOiX myOmikamiii. MoBa
apaOCchbKHX BiZIeoOIOTIB Bi0Opaxae MOBHE Ta COL[IOKYJIBTYPHE
CTaBIICHHA HOCIIB JO CBOTO BepOajJbHOTO CAMOBHPaKCHHS
B OHJIaiH-KoMyHiKarii. Ockinbku arpecist Pocii mpotu Ykpainu
BIUIMHYJIa Ha OHJIAMH-IUCKYpC y BCBOMY CBITi, BKJIIOYHO
3 apaOCLKUM KOHTEHTOM, Iie TOTpedye peTenbHOr0 BUBUCHHS.
Y  1upoMy JIOCHIIKEHHI  PO3DIAJAIOTHCS  JIIHTBICTHYHI,

COLIIOJIIHTBICTHYHI Ta MParMaTU4IHi 0COOTHUBOCTI EFHITETCHKOTO
ITIUCKYPCY BiJIc00JIOTiB, 30KpeMa, Ha OCHOBI MaTepialliB BIIOTIB
«Mada law» («Ilo, skimo», moHax 2 MJIH MiAMUCHHKIB)
Ta «Salam Katanani» (monan 500 THC. TAMHCHUKIB).

OOuzBa  BiZeoONOrM  OpIEHTOBaHI HAa  Mi3HABAJBHI
Ta pPO3BaKaJIbHI MaTepialii Ipo iCTOPit0, ICUXOJIOTIO, JTHOJICHKE
TiJIO, cOLiaJIbHI TPOOIeMH TOIO. Y HABEJCHUX BJIOTax aBTOPH
KOHTEHTY PEIpe3eHTYIOTh cebe B posli MOIOHOi OCBiUeHOI
€TUNTAHKY. [XHiif MOBHHIA KOJI OXOILTIOE ETMIIETCHKHI Pi3HOBHIL
apaOCbkOl MOBH, Cy4YacHy CTaHAApTHY apaOCbKy MOBY,
MOJIOADKHHUN CJIEHT 3 YaCTUMH BKpAJIIEHHSIMH aHIIIHCHKUX
cmiB 200 TOBHUM TICPEMHKAHHSIM Ha AaHIIIHACHKY MOBY.
VY Bimeopoinkax, omyOliKoBaHUX y ciuHi—uepBHI 2022 pOKY,
MH CIIOCTEpIrajd TEMH HAaCIiIKIB MOXIJIMBOIO SICPHOTO
BUOYXY, sIICPHOT BiliHH, 3aCTOCYBaHHS 0i0JIOriUHOT 30pO1 TOIIIO.
Biitna Pocii npotn Ykpainu Oyna 3rajgaHa JHIIe OTUH pa3
y TINOTETUYHOMY CIEHapii JO TOro, sk BOHA cranacs. IloTiMm
B JIOCII/DKYBaHHX MaTepialiax He 3raJyBaliics aHi YKpaiHa, aHi
nii Pocii. 3a3Ha4aeThest, 1110 00U/IBI BifIc0OI0repKH 30epiraroTh
MO3UTUBHY  €MOLIHHY  EKCIIPECHBHICTh  (BepOabHHMHU
Ta HeBepOaJbHUMH 3ac00aMH) y JOCIIHKYBAaHOMY KOHTEHTI,
100 CTBOPHUTH MMO3UTHUBHE COPUUAHATTS CBOIX BUCTYIIIB.

KurouoBi ciioBa: apaGchka MOBa, €EFHIIETCHKUN Bile00IIOT,
OHJIaHH-IUCKYpC, BiliHa Pocii mpotu YkpaiHu, MOIOADKHUIMA
CJICHT.
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